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We are convinced that the success of our group is closely linked to its history, its culture 

and the values on which it is based, now as in the past, to continue its growth.

My family, who have run the group since 1927, have always been committed to a 

humanist and loyal approach in their choices and relations with group partners and 

employees. 

Our belief is that acting with integrity and building lasting relationships is the sole 

foundation for trust between the company and its stakeholders. 

The ERAM Group defines itself as an «International Group of Accessible and 

Responsible Digital Fashion Brands». By including the term «Responsible» in 

its description, we intend to both renew and amplify our commitment to social 

responsibility.

Indeed, even beyond our DNA and our history, the leaders of the group and my family 

must design our actions and long-term strategy to take into account our impact on 

society and the environment.

Xavier Biotteau

FOREWORD BY THE CHAIRMAN
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OUR GLOBAL COMMITMENT

In recent years, the group has structured its CSR policy around one strongly-held belief: CSR must be 

exercised on a daily basis in the missions and professional practices of each person. 

The ERAM Group has defined the major challenges associated with this commitment. Each of them is 

a condition for the group’s sustainability and maintaining the trust of its partners. Every year, the ERAM 

Group reports on the progress it has made and the targets it has hit.

This Code of Ethics is the reference text to inspire the choices and guide the daily actions of the ERAM 

Group and its subsidiaries.

This Code cannot be exhaustive nor deal with all situations that may arise, nor does it provide 

information on all applicable laws. Nevertheless, each employee is expected to act in accordance 

with the letter and the spirit of this Code and with integrity and fairness at all times.

Procedures may be established by the ERAM Group to explain and/or detail certain subjects within the 

Code, as well as the applicable rules and behaviours to be respected. The employees affected by these 

documents must, in the same manner, apply them rigorously.

Whenever a reference is made to the «ERAM Group» in this document, this means ERAM SAS, the holding 

company of ERAM Group and all the companies it controls.
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CUSTOMER RELATIONS

Wherever the Eram Group and its subsidiaries

 are present, customers must be treated in a manner 

that respects their rights and their demands regarding 

the quality and safety of the products 

offered to them. 

#1
PERSONAL 

DATA

• The ERAM Group is committed to ensuring that, in regards to all of its brands, customers from whom 
personal data are collected are fully aware of the type of information and the use that will be made of it. 

• Only personal data which is strictly necessary for the intended use is collected. 

• The customer must be able to contact the company easily if they have questions or wish to make a 
complaint.

• The ERAM Group is committed to ensuring that its customers’ personal data is secure and only 
communicated to authorized persons.

• In the event that the collection or management of personal data is entrusted to an external service 
provider, the ERAM Group undertakes to require guarantees from the service provider in order to comply 
with the commitments described above. 

• The ERAM Group is also committed to complying with the regulations in force regarding data 
collection, processing and retention periods.

• The ERAM Group is committed to hosting data in countries providing levels of protection equivalent to 
that offered in the European Union.

• Collect personal data which is not required for the management of our business, such as state of 
health, political orientation, religious beliefs, ethnic origins... 

• Collect information for behavioural advertising purposes without informing our customers.

• Send the data to persons other than the collector, except in the case of legal obligations, the use 
of technical service providers, or if the person in question has authorized us to do so.

• Keep the data for longer than is necessary.

Personal data

What we do not do
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CUSTOMER RELATIONS

#2
CONSUMER LAW

• The ERAM Group undertakes to respect, in its stores and on its online sales web sites, the consumer 
laws in force wherever it operates.

• The ERAM Group undertakes to ensure that all of its advertising and promotions are clear and fair so 
as not to mislead the customer regarding the scope of its marketing operations.

• The ERAM Group is committed to providing fair and accurate descriptions of its products and their 
qualities.

• The ERAM Group undertakes, in its advertising media, to respect the public order and good morals of 
the territory in which they are disseminated.

• Exploit credulity or lack of product knowledge of our customers.

• Claim our products have qualities they do not.

• Exaggerate regarding a very limited promotional operation.

• Use the practice of “loss leader” prices.

• Propose advertisements contrary to the public order.

• Neglecting, in our international communications, adaptation to local culture or, at the very least, taking 
it into account.

Our commitments

What we do not do

ERAM GROUP - CODE OF ETHICS - JUNE / 2018
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CUSTOMER RELATIONS

#3
PRODUCT SAFETY

• The ERAM Group is committed to complying with national and international regulations on product 
safety.

• In particular, it undertakes to implement appropriate control procedures so that products placed on 
the market are not likely to harm the health of consumers.

• The ERAM Group is committed to implementing and continuously improving procedures to ensure 
proper management of complaints revealing potential health or safety problem.

• Ignore information that may be communicated by our customers, the administration or an association 
concerning the safety and the security of our products and quality controls.

• Hinder dialogue on issues related to product safety.

• Keep marketing products that present hazards for the consumer.

Our commitments

What we do not do

ERAM GROUP - CODE OF ETHICS - JUNE / 2018
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CUSTOMER RELATIONS

#4
WELCOME 
IN STORES

• The customer occupies a central place in the ERAM Group’s brand businesses and must therefore 
be respected and listened to.

• The ERAM Group is committed to improving its sales methods to ensure better store and website 
experiences.

• Customer treatment must always be respectful, warm and sales staff must be attentive and trained 
to answer questions.

• The ERAM Group is also committed to adapting its sales sites and websites to make them accessible 
to people with disabilities.

• Accept that our stores may be inaccessible to people with disabilities.

• Fail to take handicaps into account, so discriminating against handicapped persons at our stores.

Our commitments

What we do not do

ERAM GROUP - CODE OF ETHICS - JUNE / 2018
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EMPLOYEE RELATIONS

The group and its subsidiaries are fully 

aware of the talents that each of their employees bring. 

This implies constant vigilance to ensure that working conditions 

are always favourable to the full development of each.

#1
PERSONAL 

PROTECTION

• The ERAM Group is committed to providing a safe and healthy working environments with the same 
requirement levels wherever they are established. The ERAM Group is committed to respecting the right 
of its employees to relax and therefore to promote the reconciliation of professional and private lives. 

• The ERAM Group is committed to fighting all forms of violence, including bullying and/or sexual 
harassment. To this end, the Group commits itself to continue working on this with the staff representative 
bodies.

• These requirements are defined in the internal regulations in force within the group and also 
apply to subcontractors working at its sites or under its direction at its customers’ or partners’ sites. 

• At all the group’s sites, risks related to the health and safety of people are taken into account in 
conjunction with the competent authorities. 

• Ignore the Group’s rules on hygiene and health and safety at work.

• Ignore reports made by people who have found infringements.

• Tolerate inappropriate or disgraceful behaviour.

• Authorize employees to travel to countries presenting health and/or political risks without having 
implemented appropriate measure to ensure his or her safety.

Our commitments

What we do not do
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EMPLOYEE RELATIONS

#2
EMPLOYEE 

REPRESENTATION

• The ERAM Group respects the freedom of its employees to form or join unions or workers’ organizations 
and to organize themselves to participate in collective negotiations.

• The ERAM Group respects its social partners and recognizes their responsibilities and missions. It 
undertakes to communicate and negotiate with these partners under the best possible conditions and 
in an open manner on matters relating to the interests of employees.

• In general, the ERAM Group respects the provisions of social legislation and undertakes to take all 
measures required to resolve any infringements discovered.

• Influence, in any way, the choices of our employees regarding their membership of trade union 
organizations.

• Refuse dialogue with social partners.

• Voluntarily hide from our social partners, information having a major impact on the collective interest 
of employees.

Our commitments

What we do not do

ERAM GROUP - CODE OF ETHICS - JUNE / 2018 
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EMPLOYEE RELATIONS

#3
DIVERSITY & EQUAL 

OPPORTUNITIES

• The ERAM Group is open to all forms of diversity and promotes equality of opportunity at all of its 
subsidiaries.

• The group and its employees may not discriminate based on age, race, sex, ethnic origin, nationality, 
religion, health, disability, marital status, sexual orientation, political or philosophical opinion, union 
membership or any other characteristic. 

• These principles apply at the time of hiring and also in decisions concerning training, promotion, job 
retention and working conditions in general.

• The recruitment, training and personal development of employees from different backgrounds is 
important for the ERAM Group. The group therefore seeks to highlight these differences by constituting, 
as far as possible, teams that reflect the Company.

• Discriminate for reasons related to sex, disability, family situation, sexual preferences, age, political 
opinion, religious beliefs, origins...

• Take these criteria into account in the development of an employee’s career.

• Fail to respect freedom of conscience, worship and union membership.

Our commitments

What we do not do

ERAM GROUP - CODE OF ETHICS - JUNE / 2018 
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EMPLOYEE RELATIONS

#4
CAREER 

MANAGEMENT

• As part of its training policy, the ERAM Group is committed to implementing plans to constantly adapt 
its employees to the challenges facing the company.

• The ERAM Group undertakes to comply with all regulations applying to professional interviews to allow its 
employees to express their wishes in terms of career development and to provide a forum for regular discussions 
with management.

• The ERAM Group is committed to promoting career development internally through interviews and 
specific development plans.

• Refuse employee requests for discussions regarding career development.

Our commitments

What we do not do

ERAM GROUP - CODE OF ETHICS - JUNE / 2018 
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EMPLOYEE RELATIONS

#5
PROTECTION OF INDIVIDUAL 

INFORMATION

• The ERAM Group is committed to respecting the privacy of its employees and the confidentiality of 
information concerning them. 

• The ERAM Group undertakes not to communicate this information to third parties other than external service 
providers mandated for management tasks or when communication is mandatory under the regulations.

• Collect information about employees which is not needed to manage their work without their consent.

• Communicate this information to persons outside the company, except when legally obliged to or 
when an external provider handles payroll or other HR services, or make inappropriate use of it.

Our commitments

What we do not do

ERAM GROUP - CODE OF ETHICS - JUNE / 2018 
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RELATIONS WITH OUR PARTNERS

The ethical commitments of the group and 

its subsidiaries require the respect of certain rules in relations 

with partners, which must always be treated fairly and honestly. 

We also expect our partners to share our human rights 

commitments, which must be addressed across 

the entire value chain of our business.

#1
CHOICE OF PARTNERS

• All internal buyers and ordering parties or any person whose duties within the group lead him to be 
in contact with external interlocutors, must act within the scope of his responsibilities, in accordance 
with the principle of loyalty and in compliance with all legal provisions and national and international 
regulations.

• All internal buyers and ordering parties or any person in contact with external interlocutors must act 
solely for the interests of the company.

• Suppliers and subcontractors must be selected through open and fair competition conducted 
impartially on the basis of objective criteria, unless a situation is likely to generate conflicts of interest. All 
suppliers referenced and under contract with one or other of the Group’s companies must re-submit a 
bid at least every 3 years and be invited to participate in an open tendering process.

• In their professional relations with the suppliers and subcontractors of the ERAM Group, buyers, ordering 
parties and Group staff must show respectful and courteous behaviour, whatever the situation.

• Impose abusive conditions on our partners.

• Continue to work with partners who repeatedly fail to meet our expectations or do not respect our 
ethical principles, in particular regarding human rights and/or the fight against corruption.

• Behave unfairly in the management of tenders.

• Select, after a call for tender, the provider/supplier who was not the best. 
(best value = provider / supplier providing the required level of service at the best price).

• Voluntarily place a partner in a situation of dependency so as to obtain better conditions.

Our commitments

What we do not do



16

RELATIONS WITH OUR PARTNERS

#2
CORRUPTION

AND MONEY LAUNDERING

• Corruption is the act of proposing or granting to a private person or a public official, but also to solicit 
or accept from these same persons, an undue advantage in exchange for a favour, whether in France 
or abroad. 

• Corruption in all its forms runs contrary to the values   of the ERAM Group. It is therefore entirely 
prohibited for any entity, any employee and in any domain or territory in which any of its entities work.

• All employees must demonstrate integrity and transparency in carrying out their professional activities 
and act in accordance with the laws and regulations covering the prevention of corruption and influence 
peddling.

• The ERAM Group also undertakes to condemn all acts of this nature of which it is aware, including 
facilitation payments, that is to say, informal payments (as opposed to duties and taxes) made to public 
officials to execute or accelerate certain administrative formalities, such as applications for building 
permits, visas or customs procedures.

• Facilitation payments are a form of corruption and assimilated as such in most countries, including 
France.

• The ERAM Group undertakes to respect the terms of the Sapin II law. Whistleblowers are subject to 
protection under the conditions provided for by that law. Reports falling within the scope of the Sapin II 
Law are the responsibility of the Ethics Committee, under the conditions mentioned below.

• The ERAM Group ensures that all information contained in its financial and other documents is 
accurate. This commitment is essential to the honest, efficient and lawful conduct of its activities. The 
ERAM Group and all its employees must ensure that their activities are not used to «launder» funds from 
illicit activities.

• In the event that the ERAM Group becomes aware of such acts, it undertakes to refer the matter to the 
competent authorities for the purposes of sanctioning such actions.

Our commitments

Corruption

Money laundering

ERAM GROUP - CODE OF ETHICS - JUNE / 2018  



• Accept or solicit benefits of any kind in return for professional actions. 

• Propose or give money or anything of value to representatives of public authorities, trade unions 
or political parties (directly or indirectly through a known party or other entity) for the purposes of 
obtaining an advantage.

• Seek a commercial advantage (or accept such an advantage) in return for a gift, donation, service or 
any other form of benefit.

• Use intermediaries (commercial agents, consultants, lobbyists, etc.) to do what the ERAM Group does 
not have the right to do or which is forbidden in light of the foregoing.

• Sell, transfer or dispose of Group property without the necessary authorizations or documents.

• Accept cash transactions, except for small transactions and in-store payments.

• Conceal payments through third parties.

What we do not do

During a call for tenders, the sales representative 
of a supplier seeks to obtain a contract by giving luxurious 

gifts and paying the personal expenses of the buyer.

During an administrative authorization procedure, 
an elected representative requests one of his children

be hired at a store in exchange for the acceleration 
of the application process.

A customs officer demands a bribe to 
deal with the clearance of containers expeditiously.

17
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RELATIONS WITH OUR PARTNERS

#3
CONFLICTS 

OF INTEREST

• A conflict of interest is a situation in which the personal interests (financial, family, moral...) of an 
employee may differ from those of the Group and therefore affect his or her objectivity.

• No Group staff with the ability to influence the type or the volume of business conducted with a supplier, 
partner, service provider or sub-contractor of the group may maintain commercial, financial or personal 
relations with said supplier, partner, provider or subcontractor, placing it in a potential conflict of interest 
situation.

• Employees must inform their superiors in the event that they are in a situation of real or potential conflict 
of interest or when they occupy a position or function or hold financial interests in any organization that 
may be a competitor, a customer, a supplier or a partner of one of the Group’s entities.

• Employees must spontaneously withdraw from decisions for which their impartiality may be called 
into question.

• Conceal information about conflicts of interest.

• Take decisions about providers and subcontractors dictated by interests other than those of the company.

• Own shares in companies that may be suppliers, customers or partners of the group without declaring them.

• Promote, when recruiting or placing a call for tenders, a candidate due to relationships that could 
constitute a conflict of interest.

• Use your position or function for personal gain or for your loved ones.

Our commitments

What we do not do

An employee has a “face to face” meeting with a 
spouse or a relative employed in an organization related to

the Group (supplier, partner, relationship with the administration).

An employee holds a financial interest 
(including via a relative) in a company with which 

the Group has business relations through 
the employee concerned.

ERAM GROUP - CODE OF ETHICS - JUNE / 2018  
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RELATIONS WITH OUR PARTNERS

#4
GIFTS AND INVITATIONS

• Gifts and invitations from ERAM Group employees must be given in a transparent manner and in 
compliance with all applicable laws and procedures. 

• The appearance of the impartiality and neutrality of all employees of the ERAM Group must always be 
preserved such that no situation casts doubt on the integrity and impartiality of ERAM Group employees.

• Gifts or benefits in kind from third parties to employees, whether personal, whether money, property, 
services, entertainment, travel, or any other form of gift, are prohibited except for courtesy and low-value 
items.

• Invitations to events for which transport and accommodation costs are paid by third parties, prospects 
or suppliers, must be approved by the management.

• If for cultural reasons it is impossible to refuse a gift, it must be declared to the Department Manager 
and shared with the department.

• Give or accept gifts or invitations that are not symbolic or a demonstration of courtesy.

• Use one’s position within the ERAM Group to obtain a gift or personal benefit.

• Receive or give cash gifts, donations, monetary loans or similar.

• Give or accept a gift that, due to its nature and/or amount, could cause an employee to fail to act in the 
best interests of the ERAM Group or risk putting the ERAM Group in an embarrassing situation, or which 
would create a feeling of indebtedness.

Our commitments

What we do not do

As a reward for an order, the sales representative 
of a supplier offers a purchasing department employee 

a trip with a disproportionate value.

An employee regularly asks that his suppliers 
offer him gift vouchers.

ERAM GROUP - CODE OF ETHICS - JUNE / 2018  
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RELATIONS WITH OUR PARTNERS

#5
RESPECT FOR INTELLECTUAL 

PROPERTY RIGHTS

• The ERAM Group undertakes to respect the rights of third parties regarding their protected works 
within the meaning of the regulations in force in each territory in which the group operates, whatever 
they may be. In this respect, an internal procedure has been put in place to ensure these rights are 
respected by the style teams, internal purchasing staff and by our suppliers and subcontractors.

• The ERAM Group undertakes, in particular, in case of proven infringement of the rights of a third party 
by one of its entities, to implement all appropriate measures aimed at stopping such actions.

• Knowingly copy an original work belonging to a third party.

• Continue to market a product that has been proven to infringe the rights of others.

Our commitments

What we do not do

ERAM GROUP - CODE OF ETHICS - JUNE / 2018  
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RELATIONS WITH OUR PARTNERS

#6
RESPECT FOR 

HUMAN RIGHTS BY 
OUR PARTNERS

The ERAM Group undertakes to only use suppliers or service providers who respect human rights 
in their relations with their employees and, in particular, have made the following commitments:

• The supplier/provider must ensure that no person under the age of 15 (or who has not passed 
compulsory school age if he/she is of age in that country) is recruited or present at the production site.

• Juvenile workers (between the ages of 15 and 18) must be clearly identified and monitored. They 
may not work overtime or night hours, or work in positions that pose a risk to their physical or mental 
integrity. For example, they may not work at stations that use chemicals or require heavy loads to 
be carried.

• Workers must voluntarily provide their services and be free to travel (on and off the site), as well as to 
terminate their relationship with their employer at reasonable notice. No work is to be done under threat 
or duress

• The supplier/provider must treat its employees with dignity and respect. No treatment that harms the 
physical or moral integrity of employees will be tolerated. 

• Freedom of association is a human right: every employee must be free to create or join a union or to 
negotiate for a group of employees he represents without fear of retaliation by the management . The 
employer may not obstruct their activities at the site outside of working hours.

Our commitments

ERAM GROUP - CODE OF ETHICS - JUNE / 2018  
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RELATIONS WITH OUR PARTNERS

• No distinction, exclusion or preference may be made in recruitment, remuneration, training or 
professional advancement based on criteria other than competence (race, caste, sex, origin, religion, 
disability, sexual orientation or political orientation, membership of a trade union...).

• Migrant workers must have all documents required by the country in order to work legally. 
Furthermore, these workers will enjoy the same rights, working conditions and benefits as local 
employees.

• Female employees who take maternity leave may return to their position following said leave with the 
same wages and benefits.

• The supplier/provider must guarantee payment of the minimum wage defined by local regulations 
or industrial standards, if it is higher, as well as all social benefits (social contributions, insurance, paid 
leave...). Salaries must be paid directly to workers without an intermediary, no financial penalties may 
be deducted from this salary.

• The accumulated weekly hours may not exceed a working time considered to be reasonable. The 
week must include at least 24 consecutive hours of rest per 7-day period. Overtime must always be 
voluntary and paid at the rate defined in the applicable regulations. Workers paid by the part are not 
excluded from these requirements.

Our commitments

• Use a supplier who refuses to make the commitments stipulated above.

• Continue to work with a supplier/service provider that has been reported for serious breaches of these 
commitments and that does not submit an action plan for return to compliance.

What we do not do

ERAM GROUP - CODE OF ETHICS - JUNE / 2018  
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AND PHILANTHROPY
RESPECT FOR THE ENVIRONMENT

It is the responsibility of everyone within the group to seek 

to reduce the environmental impact of the business and maintain open 

and frank relationships with stakeholders directly or indirectly 

affected by the consequences of our decisions. 

#1
ENVIRONMENTAL 

PROTECTION

• To comply with the environmental policy defined by the Group.

• To actively participate in energy saving, waste sorting and pollution prevention actions (air, water and soil).

• To search for the best technologies and methods to respect the environment at every stage of the 
product, from design to marketing.

• To apply the precautionary principle to environmental problems.

• To develop support missions by supporting local communities and NGOs.

• Knowingly circumvent the environmental rules applicable to our business.

• Neglect checks and work on the traceability of our products.

Our commitments

What we do not do
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#2
STAKEHOLDER 

RELATIONS

• To respect our interlocutors and promote constructive discussions.

• To involve all stakeholders and take into account diverse or even divergent interests.

• To allow time for stakeholders to influence the decision-making process.

• To communicate information upfront and report on trade in an honest, objective and transparent way.

• Disrespect people. 

• Knowingly fail to communicate all information relevant to dialogue and good decision-making.

Our commitments

What we do not do

AND PHILANTHROPY
RESPECT FOR THE ENVIRONMENT

ERAM GROUP - CODE OF ETHICS - JUNE / 2018  
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#3
CHARITY WORK 

• The ERAM Group has, throughout its history, encouraged various non-profit initiatives related to its 
territory, its activity and its values.

• Donations, sponsorships and patronage to charitable organizations made on behalf of the ERAM 
Group and using its financial resources are authorized subject to compliance with the applicable 
regulations and internal procedures.

• Said donations must be associated with the community in which the ERAM Group works and serve the 
cause of the charity in question, while improving to the image of the group

Our commitments

• Make donations on behalf of the ERAM Group or any of its entities without the written consent of the 
person authorized to validate this type of transaction.

• Make donations to a charity that are not related to the territory, activity or values   of the ERAM Group.

• Make donations when requested to do so by a public official or an employee of a company with which 
the ERAM Group does business, in return for a decision or other advantage.

• Make donations that could be considered by a third party as likely to call into question the independence 
of a decision.

What we do not do

In return for obtaining an administrative permit, 
an elected representative solicits a donation for 

a sports association that he manages.

AND PHILANTHROPY
RESPECT FOR THE ENVIRONMENT

ERAM GROUP - CODE OF ETHICS - JUNE / 2018  
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ETHICS AND MANAGEMENT

• The ERAM Group expects its management to behave in line with the commitments stipulated in the 
Code of Ethics.

• The company’s management must therefore promote ethical conduct and communicate the 
company’s ethical approach by being available to answer questions asked by employees regarding 
the application of the charter.

• The manager must also, if he/she is unable to answer a question, direct the employee to the Ethics 
Committee. Ethical issues are rarely simple but should not be avoided.

• Furthermore, managers must integrate the company’s ethical commitments into its commercial and 
financial objectives. The objectives are compatible 
and are linked.

• The belief of the Group and its management 
is that «doing good» for the right reasons, is 
always a good business practice. It is not in the 
interest of a company, in the long term, to use 
practices that run contrary to the principles of 
honest, humane and respectful management. 

Our commitments

#1
THE MANAGER’S ROLE
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ALERT PROCEDURES

#1 REFERRAL TO THE ETHICS COMMITTEE

#2 SURVEY PROCEDURES

Any employee, partner or customer may contact the Ethics Committee, in accordance with the law 
and the rules applicable in the country in which he/she resides or carries on his/her business, if he is 
aware of a violation of the provisions of this Code of Ethics.

Regarding employees, lreferral to the Ethics Committee is intended in cases in which the employee 
considers that informing his/her manager may present difficulties, or that the irregularity noted may 
not be appropriately followed up by the latter.

To contact the Ethics Committee, you should send an email to the address comite-ethique@groupe-
eram.com the email must come from an identified person and may not be anonymous, otherwise it will 
not be processed. The Ethics Committee can also be contacted by registered letter with acknowledgement 
of receipt addressed to the Ethics Committee, St Pierre Montlimart, 49111 MONTREVAULT SUR EVRE.

All reports should, as far as possible, be clear and detailed. They must provide accurate and relevant 
information to enable a thorough investigation.

The Ethics Committee agrees to meet and consider the request within 15 days, which may be 
reduced in exceptional circumstances. The Committee will study the file and provide an opinion within 
a maximum of 2 months. It may be assisted by any expert, whether internal or external, relevant to the 
subject referred to in the report.
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#4 CONFIDENTIALITY

The identity of the person making the referral to the Committee, as well as that of the employee, 
partner or other entity named in the referral, will remain confidential. The ERAM Group also undertakes 
to ensure that no employee shall suffer any form of discrimination, change of status, harassment or 
otherwise, due to the use of the Ethics Committee or the provision of information in good faith within the 
framework of an investigation conducted by said committee.

Except in exceptional cases, the persons implicated by a report will be informed of the breaches 
they are accused of when the report is received. The Ethics Committee may nevertheless decide to 
take precautionary measures, in particular to prevent the destruction of evidence, before informing the 
persons concerned.

The identity of the person implicated may not be disclosed, unless legally required, until the merit of the 
report has been established.

Data identifying the person making the referral and the person named in the referral will be 
destroyed within a maximum of two months following the opinion given by the Ethics Committee.

#3 COMPOSITION OF THE ETHICS COMMITTEE

If one of the members is affected by the report, he will withdraw and be replaced by another person who 
will be appointed by the other members of the Ethics Committee.

The Ethics Committee may, if it deems it necessary in the course of the investigation, request the 
participation of a staff representative.

The Ethics Committee comprises:

the Group HRD

the Group Legal Director

A recognized ethicist

A member of the Group’s 
Management Committee

(this position will be held on a rotating basis
 by each member of the Management Committee, 

changing every 6 months)
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#6 CONSEQUENCES OF A BREACH OF 

THE PROVISIONS OF THE CODE OF ETHICS.

In the event of a proven breach, after investigation, of the provisions of this Code of Ethics, the 
employee responsible may, depending on the severity of the breach, be subject to disciplinary 
sanctions ranging from a warning to dismissal, in addition to any eventual claims filed against 
him/her.

#5 «LANCEUR D’ALERTE»

The Ethics Committee is designated as the competent authority, within the Eram Group, to handle 
reports made by «lanceur d’alerte», in compliance with the provisions of french Organic Law No. 2016-
1690 of 9 December 2016. Referral to the Ethics Committee constitutes the first level in the graduated 
procedure defined by this text.

No authority grants the status of «lanceur d’alerte». This status is attributed from the moment that a 
certain number of objective criteria are met:

 • the «lanceur d’alerte» is a natural person who has personal knowledge of facts that he/she 
             believes should be divulged or reported.

 • the «lanceur d’alerte» has no interest, that is to say that he/she must not derive any benefit, 
             including financial, from the report and must be acting in good faith; that is to say, he/she must 
             have reasonable grounds to believe in the veracity of the reported violations.

 • the facts reported must appear to constitute a crime, a misdemeanor or a serious 
             and manifest violation of the law, or of a regulation, or of an international commitment duly 
             ratified or approved by France, or a threat or serious prejudice to the public interest.

 • The facts reported may not include information covered by the official secrets act, 
             by medical confidentiality or by lawyer/client privilege.

If these criteria are met, the «lanceur d’alerte» will benefit from additional legal protection to 
prevent him/her from being held liable.

Conversely, an employee who, knowingly or through negligence, makes allegations or communicates 
information that he/she knows to be inaccurate, in bad faith or in which he/she has an interest, in any 
way whatsoever, will not benefit from said status and may be subject to ‘disciplinary sanctions up to 
and including dismissal or, if applicable, prosecution for making slanderous accusations.

The procedure applicable to «lanceur d’alerte» is the same as that described above when reporting 
breaches of the provisions of the Code of Ethics.

To learn more about the status of «lanceur d’alerte»:
https://www.defenseurdesdroits.fr/sites/default/files/atoms/files/guide-lanceuralerte-num-v3.pdf
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